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JHC’s Pathway to Success 

No. of Shops (HK) 
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From Mission to Management 

Our Set of 
Value 

Our Mission 

Our Target 

Our Strategy 

Our Management 



JHC’s Branding Strategies 

Core Brand Value  

(Value for Money 
& Uniqueness) 

General Brand 
Experience  

(Service & Ambient) 

Everyday Brand Perception  

(CSR & Ecology) 



6 PRC 

Hong Kong Saudi Arabia 231 

5 Macau 

33 

Singapore 

9 

West Malaysia 

2 East Malaysia 

1 New Zealand 

5 

1 Indonesia 

Expanding retail network to enhance brand recognition and capture greater market demand 

Overseas Expansion Strategy 



Courage 

Visionary 

Decisive 

Persistent 

Winning Tips? 


